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▪ Volkswagen was first produced in Germany

▪ In 1938, the town Stadt des KdF-Wagens 

(now Wolfsburg) was established for factory 

workers who were producing the cars

▪ In 1949, the Volkswagen Type 1 came over to 

▪ America; this vehicle was later known in 1959 

as the Beetle



• Employment Status: 25% more likely to work full 

time.

• Education: 21% more likely to have obtained a 

bachelor's degree.

• Household Income: 44% more likely to 

make between $150,000-$199,999 annually.

• Age: 20% more likely to be between the ages of 

45-54.

• Marital Status: 19% more likely to be living with 

a partner/fiancé.
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• For attitudes, 23% of Volkswagen consumers are more 
likely to agree that having a vehicle that is fun to drive is a 
top consideration for them.

• 25% are more likely to agree that they prefer to drive a 
luxury vehicle.

• 8% are more likely to get a new car every 2-3 years.

• 20% more likely to use their mobile devices inside a store 
to get information about the products sold there. 

• 17% are more likely to agree that if they really want 
something, they will buy it on credit rather than wait.

• 23% are more likely to regularly eat organic foods. 
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To increase brand loyalty and 

awareness to ultimately increase 

sales as a result.

Media Objective

To have a 5% increase in the 

sales of Volkswagen vehicles by 

the end of Q4. 

Media Objective SMART Objective:



Media Vehicles
SRDS

Out-of-Home

Newspaper

Radio

Local TV



Dallas Local TV & Radio

KXAS-TV Dallas ch 5, DT ch 24
•5th largest TV market in the United States
•Covers the total market population of 8.4M 
•Covers 39% of the target audience ages 25-54
•49% of audience is employed full time
•$90,674 average household income of target 
audience 

KDFW ch 4, DT ch 35
•Dayparts Available: AM News (Early Morning), 
Late News (Late Night)
•Audience demographics for website: desktop is 
65% male and 58% male for mobile

Local TV

▪ - 

Radio

KESN-FM 103.3
•Demo: Men 25-54
•Format: All Sports

KFXR-AM 1190
•Demo: Persons 25-54
•Format: News/Talk/Information

 



Dallas Newspaper & Out-of-
Home

Focus Daily News
•Newspaper type: Daily
•Circulation: 37,608
•Frequency: Tues-Fri
•Special Days/Pages/Features: Thursday’s 
feature Automotive/Lifestyles. 

The Dallas Morning News
•Newspaper type: Daily
•Circulation: 139,512
•Frequency: Morning (Mon-Fri)
•Special Days/Pages/Features: Sports, E-
paper, Business 

Newspaper

Billboard Connection
•Digital Displays are the future of outdoor 
advertising.
•Draws attention with a high-profile approach to 
delivering Volkswagens' advertising message
•Interstate 35E – 96.76 miles - serves the Dallas–Fort 
Worth metropolitan area
•High traffic = more exposure

Ad Focus Inc. 
•Digital screens located throughout city convention 
centers
•Indoor and outdoor digital kiosks located throughout 
main hallways, entrances, event spaces, meeting 
rooms
•Can be targeted to travelers on business trips

Out-of-Home



Houston Local TV & Radio

KHOU-TV ch 11, DT ch 31
•12.4 million monthly visitors
•Customized integrated marketing
•Offers exceptional commercial and 
digital production assistance

KPRC-TC ch 2, DT ch 35
•NBC & ABC News affiliate
•Air top rated programs such as “Sunday 
Night Football”, “The Today Show”
•Participate in customized campaigns

Local TV

KILT-AM 610 “Sports Radio 610”
•Demo: Men 25-54
•Format: Sports

KBME-AM 790 “Sportstalk 790”
•Demo: Men 25-54
•Format: Sports

Radio



Houston Newspaper & Out-
of-Home

Houston Chronicle
•One of the largest Newspapers in the U.S.
•Newspaper type: Daily
•Circulation: 168,754
•Frequency: Sunday
•Special Days/Pages/Features: Main News, 
Business, Sports, Zest, Real Estate, Hokes, Careers, 
Auto.

Houston Community Newspaper & Media Group
•Newspaper type: Community
•Circulation: 445,061
•Frequency: Monday-Sat.

Newspaper

Outfront Media of Houston
•Billboards extend through Houston’s 9,400 sq. 
Miles
•4 in 5 billboard viewers look at ads some, most, or 
all the time (Nelson, 2019).
•70% of consumers noticed and discussed out of 
home ads while on road trips.

Medialease OOH
•Poster advertising
•Posters are in commercial & industrial areas on 
major local roads in Houston 
•Tailored for specific marketing goals

Out-of-Home



• Volkswagen Logo

• Volkswagen Photos

• KPRC

• https://www.vw.com/en/newsroom/lifestyle-and-heritage/70-years-of-vw-in-the-u-

s.html#:~:text=The%20arrival%20of%20Volkswagen%20in,its%20place%20in%20American%20culture.

• https://www.khou.com/advertise

• https://assets-srds-com.jwupvdz.idm.oclc.org/publishersresearch/kxas_tv_dfw.pdf

• https://www.outfront.com/media/billboard-advertising/highway-bulletin-signs
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• https://insights-mrisimmons-com.jwupvdz.idm.oclc.org/catalyst/brandcatalyst

• https://next-srds-com.jwupvdz.idm.oclc.org/documents/nas/profile/market/1630050.pdf

• https://next-srds-com.jwupvdz.idm.oclc.org/documents/nas/maps/dma/7010052.pdf

• https://next-srds-com.jwupvdz.idm.oclc.org/datacard/show/988392

• https://next-srds-com.jwupvdz.idm.oclc.org/datacard/show/988415

• https://next-srds-com.jwupvdz.idm.oclc.org/datacard/show/988941

• https://next-srds-com.jwupvdz.idm.oclc.org/datacard/show/988945

• https://next-srds-com.jwupvdz.idm.oclc.org/datacard/show/988956

• https://next-srds-com.jwupvdz.idm.oclc.org/datacard/show/988968

• https://next-srds-com.jwupvdz.idm.oclc.org/datacard/show/988976

• https://next-srds-com.jwupvdz.idm.oclc.org/datacard/show/988987

• https://next-srds-com.jwupvdz.idm.oclc.org/datacard/show/988988

• https://next-srds-com.jwupvdz.idm.oclc.org/datacard/show/988992

• https://next-srds-com.jwupvdz.idm.oclc.org/datacard/show/989025
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